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“The role of media in public health

= Weapons of mass destruction of diseases.




“When it comes to AIDS, journalists can have
more of an impact than doctors.”

—— Peter Piot, the executive director of UNAIDS



How to get a good AIDS program into public eyes?




'We need an effective media strategy

= Design a media campaign to enhance the
effectiveness of our AIDS program

= Generate intensive media coverage of our
messages - :




What i1s mediar?

Books Internet: websites, emails, chatrooms, blog,
Magazines MSN, QQ, tudou
Newspapers
Radio

TV

Mobile phones: messages, QQ, MSN,
blog, newspapers, TV



The role of media in public health

Educating

Influencing

Entertaining

Stimulating public discussion and debate



Select media channels and activities for
multiple exposure to message




How to build a program that takes
advantage of these media channels?




Our case in promoting HIV/AIDS

prevention program in China




‘ Step 1: Identity the problem:




Step 2: Identity the audience

Journalists

Media leaders
Government leaders
General public



Step 3: identity the focus of the communication

Knowledge
Attitude
Benefits
Social norms
Skills

Media ethics



Problems in China’'s AIDS Reporting

= Stigma

= Uneven

= Ethics

= sensational
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‘ Focus:

= Stigma!




Step 4: Build partnership to maximize the
ettectiveness of our program
To find partners who can enhance the impact,

reach and credibility of our program and
messages.



Our partners

Individuals

Government

International organizations
Business

NGO

Academic and medical institutions
Media



Media

Of all of our partners, the media is extremely
Influential in promoting our program and
messages.



Step 5: Design message

The message should be able to motivate
people to change attitude and behaviors.

(e.g. New Beijing, Great Olympics)



‘ Step 6: Identity channels and activity




After selecting a channel, we need to find an
angle to make the story appealing to our
audience and media.



Case study:

Message: positive attitude toward AIDS
patients;

Activity: news event — Bill Clinton speaks
about AIDS at Tsinghua,

Objective: Flood the media with our message
Goal: influence social norms









a0 WPS-NO
&

q"'"um e

KFADS 5 Eﬂﬁs.ﬁmﬂa

BEXE #¥Ee LVEAND LET

[ =& ™

4 . __1. BERTR R
-;n-n!hﬁ" @ T
: _ o _

a1 | ‘i-.-l-"'_E*-
Fing

- ¥
[ e ) T ]
- ; af 1 .

B
|




WOLC hinton






|
Ry .
WY 3R 4% U

=

L PE

varon Di

Resear






e FE L E e T

§: Ill_‘ ma ERENE ) ,_"fn. %J # ij'n

ENAAOA) VTG WEILITH [BAT Y

A7 A Th - Pk

T| 5 KA

W2003 511 H11 HEEM—

HHER AR
0 o L

B T o O U i
A i B S5 & I H &

BRSNS

Wq‘ﬁ"""ﬁ'l"f’f‘.ﬂgi ) H_HCL"]" I J' F o 3 AE
FEMEEAMNAA HELFADS 5 SARS

frgtit s " Sh R R, 2 BRI [ LERE
AEFE, Q‘*h..# EF: SREE-—EUH

o] . 3 f ]
R AT ﬁi!

W LAk MR AR R

By 5 2 MG R

K 10 4% 52 J FOHERTE AL OGRS F OB A
d i R WA NER R, A MR R
Bl B o £, S E TEAE T  R M e
FER. FA—REFBELRASEnEEL.

RUTE i £ 90 5. ROWRIT 7 SR & FF i it 0
FREME: ETHEELENT FihE KRS
e Lmti.ie.wc&ﬂ‘:xwﬁ#zrnmldﬂ. "REH—

#ﬂi‘s’h
HEE e TR AT O . T G0

:F‘}#ijﬂu—llﬂ S MR TERE— SRR aR R
RGO AERNRER T SEN S EEEEE,
LERREERRETHLZHER. EFTL RUFREEY
3 i G O L O R
EH-RERA - A RE e EA R W,
ERREEMASTHPERESENE".
SRR A TR A I

WS A R R R . RN S
HERABEMMEF AR —THBL ST ETERER
HHREEARERNE RS ELEEmFAS I
FEMER—FLHAMA BN =1TER.0-HH. B
H+.k4.ﬂ‘~+kﬁ'lﬂ['?~lﬂﬁlfi:‘ﬁﬁ‘3\"-“riﬂlﬂrﬁ-ﬂ ¥

AEENCGNENET. DU AMSEE.C: A
“i;"ﬁ SR . Eaks. SRR . SILhUR

EE:—EFENELS
R E—EE, SR e
ERH AT EER EREE
AFERERTHNHERE
2% EREMFEN TR
mEtHiR . AR R AR T

AW 4R ea—1
FEE. BNFEEEX T A0
LT W (E TR R R
AL MBT BT R
e sREEg. REfTE
A EikpipEe, s
RESEGRNhEERRM
A - REMBTINET .

| LRl sicin ] oy

B — R
Rl B 5 AR T

FWE: RTETEE R
— 3 W A
ERRHLGBLEAMA. X
s BIREFENERR
ER T EEENE . B
EREEREE—4. RPAT

B RIGEEETNLIEN

7 SR ]

iRl PR ETRH
AREGNEREHTREN R
TEMEEY

TRE. RS R RN
FHENEERA RN, W
L iE—hp T REHE
ERERRELE. MRPER
BB RS SE, BE S
ESME MERFSA KN
R RN ER TSR
W & AR T N

W e

LR LT S ok ]
o5 0 B e — AR EGL TR R
SR SELEETHET

W RERERET L
ST — B AR, 2
o] TR ST B ek i
—EE e A AR R
BRARE T A bR, LR R
5 ERMpET AN Ed.

<

High. nREAERE—ANE. ELRE—F 4
fra? "HEARRNEE. @ DRAEEFHIRSN
g-ﬂ_%ﬁﬁh—ﬁ.: EE RERANER N/T

fEMMRESCE RSN 2REANZRE
B ERERHELEER ARANTAREFARD
HERE BTSSR TN RE.

| e e

SEHES SR AT

16898200

£EATSRELRSEEN
16898201 e

j FRAL

1 B, 66118181
AR lﬁt mwhm:umm

o
5
L
t
5
2
W
#
i
®

H—rEENESELFREs HE AN E LN
BRI T. FAEWRASCEAEANIERES BR
MirAM RN — RN R THANT ERAN DFERL
HREERTHMMEBLEERREEET

RHEERES 100l FR—MTHAA SRR
A SO T . 1and FMEE. EHE LS T X
B TEANESRE. Y TR NR. RETH=S
X fe S M E ST T R43ER. 1086 5, A —
AR TR T TR EUS R i W
WBMWR. BT EE LE LS TR
B REETEAEL, EEE ML b M 8. K
PR 7T . Lt i 0028 0 0 O A2 67 2 0B LR
ETHE. "

[ 1 ke WET o

BFEERS, £ R FESRENE .
RERe. —THEREEEANFRANTRE. &
—BERLESBREHARS BREEEF, BE— 1—
BRE.AFENS.CEBRTRMASET.
ML ERE, b W ] LR R 2.
BT ELERRE t,mlemmﬁm ERET
BsErEmtdr & S —SL8% & 08
g%tl*rﬁ‘u”pt#i‘m =-50 EERA AN

fE T, B AR R TR S S
W o IR B IR B0 R A6 B B
HiRe WRRMEEEE s 21 ¥ THIEROE6F
rTCEABNRULE hTAREREL T EC K28
HER AR —EFRREE. RERART
FEANS RHSEE DERER BULENTET
BE. A TRaEmmamAee T —TERENAR.
P EERSRALRERIERANNA. 0
HEZMESE LT W5 SREEEEN— T8,
REENE. ©

EERREm P ERUELERE G Sl aERE.
MFE—nRUANAR. PERRNEANE—§F HS
RHAEGENE. SEEMUERRRERUNR.BE
El—TRE. REAEFANELRREAMTH TERN

et S e AGE
BEE EEHCE

e
ERiE




‘ Three weeks after Tsinghua meeting -2003:

WGShIﬂngﬂpOSl’.COm PRINT EDITION | Subscrive to The {Dashington Jlost
HEWS | OPIHION | SPORTS | ARTS & LIVING | EHTERTAINMENT Discussions | Photos & Video JOBS | CARS | REAL ESTATE
SEARCH: (%) Newes () Wish by o wle | |® Top 20 E-mailed Articles

[ Jd

Student Loan Consolidation - you can lock in rates as low as 2.875%. Student
Loan Consolidation will lower your pamments by as much as 50% OR MORE.
No Credit Checks or Co-Signers AND No Application Fees or Charges.

CLICK HERE FOR MORE INFORMATION

Advertisament

washingtonpost.com > World > Asia/Pacific = East Asia = China

Chinese Leaders Break AIDS Taboo

Fremier's Appearance With Patients Signals End to Silence About
Epidemic

fy Phifip P Pan
Wazhington Post Foreign Service
Tuezday, December 2, 2003; Page Ald

BEIJING, Dec. 1 — Premler Wen Jiabaco appeared on Chinese state
television Nonday nicht and comforted AIDS patients with pats on
the arm and an appeal for his nation to treat them with “care

and love,” becoming the first senior Chinese leader to address Chinese Fremier Wen Jiabao, right, shakes

: i . . . . ' handsz with an AIDS patient in the Ditan Hospital
the country s fast-spreading AIDS epidemic in public. in Beijing. (Hu Haixin . Xinhua via AF)
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The media picture of 2004




‘ The media picture of 2005




‘ The media pictures of 20067




AIDS orphans meeting with Premier
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